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The blessed fortune of success; one member’s experience
Author, poet, and educator
Frances H. Kakugawa has
experienced great success
with 13-going-on-14 books
and is a frequent presenter in California and other
states. We asked her to reflect on her experience with
publishers and the concept
of rejection.
Contributed by
Frances H. Kakugawa
I can say that I have experienced
good fortune after having published many books and my theory
is this: The stars were all aligned
right the day my first poetry manuscript arrived in Texas and the only
available editor was a woman. It
was that woman editor who led
me to my first published book with
the following evaluation to the
president of the publisher:
Somehow these poems must be
preserved.
The poems in this book are all
about my search for womanhood,
justice, and love through heart-

Frances Kakugawa

ache and speculations in a world
of often harsh realities. Had the
editor been of a different gender,
would the evaluation been the
same? This appears, in part, on
the jacket cover:
The deep emotional content of
these introspective poems is subtly suggesting – never laid bare
with elaborations and a multiplicity of detail. Intuitively, however,
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the reader, having felt the same
pain and having cherished similar memories, will experience a
strong rapport with the poet…etc.
How did I find this publisher? A
friend had pulled this publisher
out of a Writer’s Guide and had
sent it to me. They were based
in San Antonio, Texas, and their
publications centered on the
southwest. But because of the
editor’s evaluation, they published
Sand Grains. Within the next six
years, they published four of my
poetry books. All manuscripts
were sent in untitled; I left this to
the publisher because I was green
in the business and felt they knew
what titles would best serve their
promotional needs.
It was a different time when
publishers had a strong voice in
the media.
There was a one page spread in
the Honolulu Advertiser and other
reviews in local papers on different islands and in San Antonio,
Texas. A poem later appeared in
Reader’s Digest. I was on radio,
had book signings. Bouquets
arrived from the mayor’s office. I
was established as a poet. I was
also told no Japanese man would
ever date me because a poetry
book put me in the world of the
Caucasians. They were right on
dates.
The publisher was later bought
out by a NY publisher and I
continued on page 2
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Tip: “It makes a difference who evaluates your work”
continued from page 1
thought that six-year-old child’s
dream of becoming a published
author was fulfilled and now I was
going to die young. I had planned
on writing the great American novel after retirement so when these
books were published in my 30s,
I felt I was having a very short life
and the gods were being kind to
me. Sometimes it’s good to be
wrong.
In 1999, I became a caregiver
for my mother who had Alzheimer’s and used poetry to help other caregivers. Watermark Publishing was interested in my work, and
after 30 years, I began to publish
again. They later explained that
because of my reputation of being
a published poet, they accepted
my collection without really looking at it. The subject matter was of
prime interest. The rest is history.
They have now published eight of
my books, and my 14th book was
accepted a few months ago. They
had my Teacher You Look Like a
Horse translated into Chinese and
published in Beijing. And since I’m
no longer green, I have named all
my books.
I did reject one publisher. I was
ready to sign a contract but at the
very last minute, I took my manuscript back; kept it in my desk
for 30 years before Watermark
published it as the first of my four
Wordsworth the Poet children’s
books. But this story is for another
day.
Good Fortune Tips from Frances
1. It makes a difference who
evaluates your work. So keep

seeking for that perfect fit. The
first rejection is not god’s words.
It could be due to gender – age –
culture - writing styles, or an editor
with a migraine.
2. Build relationships. The
letters exchanged between the
Texas and Hawaii publishers and
myself show a development of

Frances Kakugawa

genuine relationships. I received
queries asking for another manuscript. They rejected my photo for
the second book, teasing, “Show
some legs.” I sent fresh orchids to
the president of the publisher and
they were displayed at each book
launch in Texas. With my present
publisher, we have an understanding that all my manuscripts will be
shown to them first.
3. Live the life of a professional
writer by living outside of your
box. Build relationships with other
writers. After doing a review of a
book written by a writer who was
a stranger, he led me to a radio
interview on the John Bachelor

Show in NYC. I had posted this
review on Amazon and on my blog.
He responded, saying his friend
had led him to my blog. Other
writers and I have appeared on
each other’s book jackets with our
endorsements. To make a point,
both James Cameron and I appear on one jacket cover with our
endorsements. Think big.
4. Live the life of a writer in your
community. I work hard at promoting myself as a writer, much to the
delight of the publisher. They want
their books sold. Before signing
with other writers, Watermark Publishing uses me as a role model
and in their contracts with new
writers, there is a clause that they
will do half of the work that I do.
Certain writers refuse to speak
before audiences, some want to
settle for only one book signing,
etc. Short of selling my soul and
my body, I work hard.
5. Websites: My posts on my
blog and Facebook are based
on my being a writer – a poet- a
lecturer- with passion, humor, humanity, reflections, and meaningful content. Many invitations and
awards from various organizations
nationwide originate here. Let your
posts promote you and your work.
A post of last night’s dinner is not
going to do it for me…unless…I
attach a poem to it.
6. Write a good book. Before
sending your work off to publishers, gather in all your editors
by gender, age, culture, writing
styles, and knowledge of writing
and rewrite, rewrite, until you get
it just right.
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President’s message: Slaying he dragon of self doubt
Contributed by
By Kimberly A. Edwards
CWC Branch President
Several years ago when I attended the Squaw Valley Community of
Writers, I encountered two types
of attendees in the breakout
group to which I was assigned:
people like me who hadn’t much
experience in “workshopping”
writing and those who had plenty.
This latter type, the clear majority, showed impressive ability to
analyze stories and chapters we
attendees brought to the group.
At first it seemed that they knew
so much while I knew so little.
In fact, for the first three days,
I writhed in self-doubt. By the
fourth day, I began to come alive
again as I realized that possibly I
brought something that that the
“smart” group lacked: patience
and resilience from years trying to
write. My feelings of inadequacy
began to fall away.
In coming years I learned that
courage is a desirable quality for
writers. In my own case, I could
either be afraid or intimidated by
what other people knew or wrote,
or own my own determination, bad
structure and all.
This conclusion was validated
two years ago when I took a local
writing event where attendees critiqued each other’s work. Experienced writers accepted input and
didn’t seem to fear the critique
process. Because I had acquired
knowledge about basic story components (setting, action, dialogue,
character development, etc.), I
found that I could apply what I

Kim Edwards

knew to evaluating the stories of
others as well as my own.
Currently I’m in two critique
groups, where I receive valuable
reactions to my work and perceive
what works effectively in other
people’s writing. I see growth in
the fact that no longer am I afraid
to put my work out there. Does

this mean I’ll share an early draft?
No. It means that when I’ve revised as much as I can, after I’ve
let a piece percolate for weeks,
months, and in some cases years,
I am ready for input. I appreciate
this gift from others, just as I try to
give back.
Giving back is found in critique
groups, open mic, conferences,
networking meetings, and wherever writers gather. All offer opportunities for growth if we are open
and leave our fears behind. Good
or bad, we are writers. No one can
take that from us. If writing and
publishing is what we want, we
must never give up, and never be
ashamed of what we have written.
By sharing, we claim courage.
That’s what Squaw Valley and
later events taught me.

Writing fiction vs. articles: Don’t fall into the
trap of reporting facts instead of creating
Contributed by
Steve Liddick, Author of Old Heroes
Singer Janis Ian was once asked about the difference between recording songs and performing on a live stage. She said, “They are two
entirely different art forms.” The same can be said of writing novels
versus writing articles. One is the product of imagination; the other is
the reporting of facts.
The trap novelists often fall into is that they find themselves reporting rather than creating. This is especially true of writers with news
backgrounds. It took former TV producer Lee Child and former Miami
newspaper reporter John Sandford awhile to make the switch and
become two of the best-selling novelists in the world.
Fiction writers should remember that they are not making a list, they
are making an experience and the reader should be thought of as a
partner in that effort.
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Save November 19 to discover approach to historical fiction
The San Jose Mercury News
calls her resilient, educated, street
smart, and intrepid, much like her
characters. Meet Mary Volmer, author of Reliance, Illinois and Crown

Sacramento Branch
California Writers Club

of Dust, two acclaimed novels that
give her credentials as a master of
historical fiction.
She will speak Saturday, Nov. 19,
at the branch’s 11 a.m. general
meeting at Cattlemens Restaurant,
12409 Folsom Blvd. in Rancho
Cordova.
In this presentation, writers will
learn:
•How to navigate, and then
translate, the past’s lost and often
foreign landscape in a way that engages readers and conveys a sense
of immediacy and authenticity.
• How to create an engaging
“context” out of which the story
grows.

Mary Volmer

•How to balance our (sometimes)
competing allegiances to character,
plot, story and historical accuracy.
•What compels a writer to look
back in the first place?
• How the traveler’s approach
might be applied to the research,
writing and revision process of any
creative work.
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Visiting writer impressed by the friendly attitudes of sharing
Contributed By
Marlo McClurg
A beautiful, crisp, autumn
morning welcomed us all as we
gathered for the October meeting
at IHOP. Members were engaging and engaged, sharing ideas
throughout the meeting, masterfully orchestrated by Linda Champion.
Each participant provided, along
with her/his name and writing areas of interest, a writing tip. Many
writing tips were shared, including
a quote by Robert De Niro: “The
mind of a writer can be a truly
terrifying thing: isolated, neurotic, caffeine-addled, crippled by
procrastination and consumed by
feelings of panic, self-loathing and
soul-crushing inadequacy. And
that’s on a good day.” Ours was a
better day with many uplifting and
humorous insights.
Next, Karen Durham shared information gathered about “Building Better Branches” from the
Redwood Branch of CWC in Santa
Rosa. The most important message was everyone’s eagerness to
share and create great networking
systems throughout the state. She
recommended that members attend meetings of other branches
around California.
Branch V.P. Ted Witt provided
an informative presentation on
“Tips for Writing an Author Biography.” He demonstrated why and
how an author could and should
write several biographies that are
targeting different audiences and
needs. Like so many gems that
come from these meetings, Ted’s

Michael Brandt

topic stimulated a great deal of
enthusiasm.
November is the month of
NaNoWriMo. Michael Brandt’s
presentation, “Flash Writing with
Simplicity: Writing your first draft
in two weeks or NaNoWriMo (a
novel) in 30 days,” was an inspirational lead-in to next month. With
26 bullets of advice about writing
your first draft of a short story or
novel, I am confident that several of us will be tapping our wells
of imagination with enthusiastic
sweat and tears.
Our final activity was Q & A. Linda had each of us write a question
about writing. She then selected a question and opened the
discussion to all of the attendees.

Examples of the topics discussed
were writing reviews on Amazon,
sharing our local authors’ books,
and ways of staying motivated.
It was a lively meeting, and
the two hours evaporated more
quickly than morning fog in the
foothills. The meeting wrapped
with announcements of forthcoming events. If you were unable to
attend this meeting, you missed a
good one! I brought a dear friend,
now a member, who expressed
how welcome she felt, impressed
by the friendly attitudes of sharing, and motived not only to write
but to take advantage of the opportunity to meet so many people
involved locally in the vast field of
writing.
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Hagensmith: Practice, grab your audience by their emotion
Contributed by
Elizabeth A. Jodry
If you missed the October meeting at the Cattlemans Restaurant,
you missed a corker. For some of
you, writing may be just a hobby
or perhaps a necessary catharsis.
But for many it is a business – or
you would like it to be – as well.
October’s meeting focused on
maximizing the business aspect.
Publisher Ted Witt kicked it off
with a pre-meeting, offering tips
on developing a sell sheet to promote a book. His hand-out defined
and described the sell sheet. It
was packed with too many pithy
insights to do justice to it here, but
the presentation covered content,
style, focus and even the technical
requirements: font, colors, paper
size and weight, as well as getting
found by Google. And this wasn’t
even the keynote!
During lunch, the club conducted a bit of business: The deadline
for CWC Literary Review submissions is Wednesday, Nov. 30. Get
the rules at www.calwriters.org.
The December holiday party will
feature Celtic Live and will be held
Thursday, Dec. 8 at Casa Gardens
Restaurant from 11:30 to 1 pm.
The no-host bar opens at 11 a.m.
Phawnda Moore showed us the
new book posters with members’
book covers. There are 31 member books featured on the new set
of three traveling posters.
A promised handout at the
meeting described new applications that we can download to our
computers to “help” us write. I
would call this segment “Writing

Kari Hagensmith

Apps for the Masochist” because
most of them involved dire consequences to either our output or
our egos if we so much as paused
in our typing. One that was actually helpful was “Hemingway Editor.”
It highlights overblown prose with
different colors.
In celebration of the California
Writers Week, Frances Kakugawa
read an original poem commemorating writers and CWC. You
can find more information about
California Writers Week at http://
www.calwriters.org/html/cal_writers_week.html
Finally, the keynote speaker,
Kari Hagensmith, took the podium. From her opening anecdote of
childhood oratory to the pots and
pans to the final encouraging words
“Have Fun,” it was interesting, informative, and inspiring. Kari’s focus

is on using public speaking opportunities to sell your book.
She described steps to engineering your content and delivery
to grab your audience by their
emotions until they feel compelled
to buy your book. To illustrate,
Kari told a moving story of a young
bride’s search for a solution that
contained all the information
but no emotion. Then she told
it again, changing the words just
a bit to pull the listener into the
story and feel the desperation
of the search and the joy of the
solution. I cried the second time
even though I already knew the
story. That is powerful speaking.
Kari told us how we could learn
to speak that way with preparation and practice. She teaches a
course on how to prepare for and
get speaking engagements.
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Placement on a
speaker list can
land author gigs
October’s general meeting
speaker, Kari Hagensmith, offered
a list of directories that program
planners often consult to find
speakers. These are not speaker’s
bureaus, but listings of potential
speakers and topics. An author
who lands a placement on one of
these lists may receive invitations
to speak or inquiries about a possible invitation.
• The Agency for Speakers
and Entertainers
• Event Tech Guide
• PROSpeakers
• MPI Meeting Professionals
International
• Motivational Press, Leaders
in Global Publishing
• My Pharmacist Now
• Pro Bookings.com
• Smart Meetings
• Speaker Exchange Agency
• Speech Finders, Inc.
• Spin: Senior Planning Industry Network
• The Women’s Information
Network
• Women Speakers
Association
• Speaker Match

Susan Osborn

Set aside Friday morning with Susan Osborn to
stoke your creative fire and invent new content
Storyteller Susan M. Osborn
will be our first-Friday speaker
in November when she shares
strategies applicable to writers
of all genres on ways to revitalize
writing.
The networking and tips meeting
takes place at 9 a.m. Friday, Nov.
4 at the IHOP restaurant, 2216
Sunrise Blvd., just north of Highway 50, in Rancho Cordova near
the Gold River development.
Susan will talk about putting
yourself in a creative state of
mind, imagining and inventing
new content, and experimenting
with innovative forms.
Susan will explain how to:
• Put yourself in a creative

November 30 deadline for Literary Review
Consider submitting to CWC’s Literary Review, a collection of the
best writing from all CWC branches. Go to the CWC website at calwriters.org and find the submission instructions. Study the guidelines for a memoir, essay, or fiction, and then, make sure your piece
is workshopped and polished.

state of mind.
• Imagine and invent new
content.
• Experiment with innovative
forms.
The writer of creative nonfiction and president of LifeThread
Publications, Susan M. Osborn,
Ph.D., M.S.W. brings many years
of experience to any discussion.
Having served as senior author of
Assertive Training for Women and
author of The System Made Me
Do It! A Life Changing Approach
to Office Politics, Susan has also
served as the editor of the Lockheed Observer and as a staff
writer for Senior Spectrum, High
Technology Careers Magazine,
and the Washington Women’s
New Journal.
Prior to Susan’s presentation,
publisher Ted Witt, branch vice
president of programs, will offer
tips and distribute a handout
about how to format an electronic manuscript that will win the
hearts of publishers, agents, and
book designers.
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Know your audience: Word choices can distract readers
Contributed by
Dana Michaels
Whether you’re writing fiction,
nonfiction, persuasive documents,
educational materials, or public
information for a government
agency, it’s important to customize your writing for your audience.
No matter how good your writing
skills or how interesting the subject, if readers are distracted by
your word choices, you may lose
them. This isn’t about choosing
the most impressive or precise
word for what you’re trying to
convey. It’s about using the words
your readers use and understand
most readily (unless you’re writing
a textbook).
That requires us to consider our
target audience demographics:
age range, likely education levels,
interests, concerns, socioeconomic conditions, and sometimes

gender, nationalities, and race(s).
Of course, we all want our work to
be read by everyone, but…
Writing for a magazine or newsletter makes customizing your words
and style easier than if you’re writing for “the general public.”
For example, if you’re writing a
feature article for AARP magazine
and use the phrases and slang
used by teenagers, you’re going to
turn off a lot of those adult readers. The opposite is true, as well.
Most adolescents are unlikely to
stick with a story of any length
that’s full of idioms from the
1950s, references to the geopolitical conditions of the 1970s, or
multisyllabic terms you used in
your doctoral thesis.
For a novel, are you writing in a
genre most often purchased by
women: romance, cookbooks? For
men: mystery, adventure, sports?

Teenagers or children?
Who do you want, need, or expect to read what you’re writing?
What do you want the audience
to do in response to what you’ve
written? Buy something? Hire you?
Be moved to tears? Treat their employees, bosses, friends, customers, or families better? Care about
something? Exercise more?
What is your passion for this subject matter? Why is it important?
This all applies to public speaking, too. Once you know your
target or likely audience, balance
what you want to write or say with
what your audience wants to read
or hear. If you write what people
are open to reading and thinking
about, using the terminology and
syntax they’re likely to use, they’re
more likely to enjoy reading your
material, benefit from it and buy
something else you write.

Studying attributes of genre: What are other branches doing?
Through studying the genres we write, we can
improve our writing. We deepen our reading and
writing. Examples of areas to learn include: purpose,
audience, text structures; motifs, and patterns.
Our Sacramento branch is identifying genre peer
groups among authors to offer members a way to
study and develop skills within their shared genres.
We asked other branches how their members help
each other in studying similar genres.
Fremont Writers
Every other month, our branch splits into genre
groups for about 20 to 30 minutes during the first
half of our general meeting before the speaker.
Members are encouraged to bring a short, one-page
piece to read aloud to the small group of four to eight
people for a mini-critique. If no one brings anything,
members can ask each other for advice on a partic-

ular writing problem they are having. We think this is
beneficial for camaraderie as well as getting tips on
how to improve our writing.
We have about 25 to 30 people per meeting and
split up into five groups. Three meet in various corners of at classroom-size room, and the other two
meet in an adjacent room or the hall. The genres we
have are fiction (two groups), non-fiction, memoir,
poetry, and scripts/screenwriting/fiction.
High Desert
Genre grouping is a great concept and it makes me
wonder why we haven’t done more with it.
We’ve hosted a “Horror Fest” and support an event
involving resident horror writers, which attracts people
from the community as well as members of our club.
Of course, we’ve also had speakers who deal with
continued on page 9
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Member Round-Up: Writing to reach your target readers
Why is it important to know “audience” and
how will this knowledge improve your writing
and, ultimately, your chance for publication?
Gini Grossenbacher, author of historical novels
The concept of audience goes back to Aristotle’s Rhetoric, along
with establishing the subject and purpose for the writing. The instant
we aim our topic, word choice, and tone in the direction of a specific
readership, whether it be young or old, our writing voice becomes more
authentic and natural. Think of letters, or emails written to good friends
as compared to business letters. When we write for publication, we
need to write to the audience who buys that publication. Do your homework even before you write for that imprint. What type of writing do they
publish? What age group? What word choice and subjects do you see
in their articles or stories? If you write for that specific target audience,
you are much less likely to end up in the slush pile.
Daniel Babka, writer of mystery-suspense and coming-of-age novels
The whole “target audience” question is a tough one. I personally haven’t written for a target audience. I write for myself, hopefully to interest, entertain, and enlighten others. In the past, when
the writing piece was finished, I found myself asking,
so who is actually going to be interested in this? In
retrospect, that may not be the best way to proceed.
Either way, during the editing process, you’re not
going to be able to escape the need to make sure
those “connection links” for your perceived readers
are there for them to grab on to, like the steps on a
ladder. Otherwise, they’re left standing on the ground.
Daniel Babka
I’m working on a short story right now with a dual personality, and I am now asking myself is this really a children’s story or a
story for adults over fifty? Maybe it can’t be both.
Larry Mandelberg, business writer and former columnist
When writers develop a piece with the intent to publish, whether hard
copy or soft (electronic), they’re asking for a collaborative effort with a
publisher – a partner if you will. Theoretically the publisher is of value
because of that readership or audience, and presumably, that audience
is of value to the writer. Hence, the writer wants to reach that audience
in a manner the audience can relate to. If you want the publisher to
help you by publishing your writing, it needs to serve the audience in
some meaningful way – value for value.

If the writer doesn’t know the
audience, there is no way of knowing whether the reader will be able
to relate. For example, if you’re trying to write about mining practices
and you reach out to a cosmetics
publication, you’re not going to
have much success. If you’re
trying to reach millennials and you
write about retirement strategies,
you’re not going to connect.
Once the writer understands
audience, he or she can combine knowledge of audience with
knowledge of subject matter and
design writing so that particular
audience will be able to relate
and be compelled to read it. While
every author has a distinct style,
content must evoke a response
from the intended audience. The
writer needs to know how to write
in a manner their audience will relate to even after they’ve validated
that their content is relevant.

Studying attributes of
genre for motifs, patterns
continued from page 8
a certain genre and that attracts
like-minded people from the community and the club membership.
Coastal Dunes
We have started hosting critique
groups. As of now, there is only
one group, and they meet up after
our monthly general meetings (not
necessarily by genre). For a short
time, a few of our members who
write in the fantasy genre went out
to lunch after meetings to discuss
our genre and the publishing market and writing in general.
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Calendar
At a Glance
Friday, November 4, 9 a.m.
IHOP, Rancho Cordova
Susan Osborn
“Stoking Your Creative Fire”
Saturday, November 19, 11 a.m.
Cattlemens, Rancho Cordova
Mary Volmer
“The Tourist, the Expat and the
Native: A Traveler’s Approach to
Crafting Historical Fiction”
Thursday December 8, 11 a.m.
Casa Gardens Restaurant
2760 Sutterville Road
Sacramento
Branch Holiday Celebration
with Celtic Live!
Friday, January 6, 9 a.m.
IHOP, Rancho Cordova
First-Friday Networking
Saturday, January 21, 11 a.m.
Cattlemens, Rancho Cordova
Brooke Warner
“The Art of Memoir”
Saturday, February 18, 11 a.m.
Cattlemens, Rancho Cordova
Shelley Blanton-Stroud
“Choose and Use a Writers
Conference for Your Advantage”

“

An original poem in celebration of California Writers Week

There is a place
By Frances H. Kakugawa
There is a place where dream seekers go
To reveal their long kept secret:
“I want to be a writer.”
Once released to the universe,
Dreams take life. There is no laughter,
No gasps of astonishment.
Only nods in silence…
Yes, Yes, Yes.
There is a place where writers go
Suppressing humility and ecstasy
But voices don’t lie.
“I’m writing my first book.”
“This is my published book.”
There is applause and celebration
And thunderous nods.
Yes, yes, yes.
In this place where writers go
There is one language, one culture, one voice.
Once the door nestles us in,
We become that pen, drenched in passion,
That links one word to another to another…
Words strung together like holiday lights…
Creating magic through images, poetry,
Stories and song.
Yes, in this place where writers go,
Ink wells never run dry, writers never die.
Passion becomes the living force.
And we become.
We become what swordsmen have feared
Throughout the ages: A poet. A writer.
“And where is this place,” they ask. “Where is this place?”
Here. Right here. California Writers Club.

The true alchemists do not change lead into gold;
they change the world into words. 				
— William H. Gass
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Branch Holiday Party
Thursday
11:30 am to 1 pm
December 8, 2016
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Our Sacramento Branch
luncheon will help support
Children’s Receiving Home
located next door to
Casa Gardens

$20 per person
Send checks to the Branch P.O. Box
P.O. Box 581746
Elk Grove, Ca 95758

Casa Gardens Restaurant

Celtic Holiday Live!
•
•
•
•
•
•

Lunch!
Program!
Readings!
New Year Resolutions!
Live Music!
No-Host Bar at 11 a.m.

•

2760 Sutterville Road, Sacramento
Close to Sacramento City College,
Near Highway 99

www.CWCSacramentoWriters.org

