
Stretch Your Writing 
into the Fantastical 
What you need to know to write 
science-fiction or fantasy.  
Learn what features can sell a book 

to this segment of the publishing 
marketplace. 

Take-Aways 
•Understand the science-fiction and fantasy market, 

AKA “speculative writing” 
• Understand all the subgenres within “speculative fiction” 
• Learn what’s hot and what’s not in the industry 
• Know where to market speculative short stories 
• Know where to pitch speculative novels 

About the Speaker 

Rebecca Inch-Partridge is a speculative-fiction author and freelance 
editor. She has been critiquing science-fiction and fantasy manuscripts 
for over 15 years. She works as a slush-pile reader for Amazing Stories, 
the world’s oldest science-fiction magazine, and is a frequent panelist at 
sci-fi conventions. To listen to her audio stories for free go to 
www.ripartridge.com

CALIFORNIA WRITERS CLUB                                                                                                                                                                                                                                                                                                                November 2019           

      SACRAMENTO WRITER

www.SacramentoWriters.org

Third Saturday CWC Meeting

CWC Sacramento is a 501c3 nonprofit educational organization

Cattlemens Restaurant, 12409 Folsom Blvd., Rancho Cordova  
(at Nimbus Winery) November 16 

11 a.m. – 1 p.m., $28 non-members, $20 for members (40% discount) 
Lunch included with meeting.  Price includes pre- and post-sessions. 
Lunch may be prepaid on website; bring your receipt to the meeting. 

Pre-session: 10:15 Talk & Share: Subgenres of Fantasy — Michele Wogec 
Post-session: 1:30 Writers’ Mastermind Bring writing & publishing problems to 

share & resolve

http://SacrementoWriters.org
http://SacrementoWriters.org
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First Friday Network Meeting

Writers Network, November 1, 2019

Compiling an Anthology: Capture 

Those Special Moments before 

They Flitter Away 

With Ingrid Lundquist, 

Author/Photographer

About the speaker: 

Ingrid Lundquist, founder of The Book-in-Hand Roadshow, is a creative spirit with talents in 
photography, writing, and event production. Author of five business books, a photo story book, 
and the short story collection Touching Venus, she also teaches classes for Sierra College, Elk 
Grove Adult Community Education, and the Crocker Museum. 

Join Ingrid and learn tips and tricks about building a book that can be wrapped as a present, 
and maybe serve as a group-bonding project. 

See IngridLundquist.com 

Writers Network Meeting  
November 1, 2019  

9-11 AM  

Perko’s Cafe & Grill, 6215 Sunrise Blvd., Citrus Heights (north of Greenback) 

Bring Market Leads & Marketing Tips 

 
The California Writers Club–Sacramento Branch Networking Meeting is held the first Friday of 
every month at Perko’s Restaurant, 6215 Sunrise Blvd., Citrus Heights (north of Greenback), 
starting at 9 a.m. Meetings are free. Attendees pay for their own breakfast.

http://www.ingridlundquist.com/
http://www.ingridlundquist.com/
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Message from Our President,  
Kimberly A. Edwards 

CWC Sacramento President 

Cracking the Door on Dialogue 

during NaNoWriMo  

This month, as we prepare for NaNoWriMo (National 
Novel Writing Month, in November), let’s think about 

adding to our box of craft. At my October critique group meeting, led by Kit Kirkpatrick, 
we talked about dialogue. Dialogue is a device that serves many purposes. It reveals the 
background and attitude of an individual character, as well as the relationships between 
characters. Dialogue deepens interest, furthers the plot, and increases conflict explicitly 
or implicitly. Lines of dialogue change the pace of a story, creating an interval when the 
reader can mull over (or get hit over the head with) what is happening. We see dialogue 
in essays, memoir, and even articles, as well as fiction.  

A writer must be clear on the objective of each exchange of dialogue. This will inform 
timing as well as content. Any interchange should come at just the right second to carry 
the greatest impact. Knowing when is a skill. The writer may anticipate a needed pause 
or detour. Good dialogue shifts the pace without annoying the reader. Dialogue can 
emphasize a moment, extend an emotion, and pull back the covers on intimacy. The 
reader discovers new layers at the crossroads of a story.  

The right words are important in dialogue. Cut through the yes’s and the no’s. Go right to 
the unique expression of a character, for example, how his or her finger brushes the side 
of the nose when talking. A conversation doesn’t have to be long. Often a few lines will 
enable the reader to see characters in a new light. The reader sees, feels, and discovers 
his or her own revelations planted in the dialogue.  

There are many things to say about dialogue. Maybe someday, we could all bring dialogue 
tips to share. In the meantime, let’s all keep writing! 

Kim



Poetry 
Corner
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Big Mike 

Railroading man 

6 foot 3, about 300 pounds 
Had his work clothes “special made” by Levi Strauss in San Francisco 

Fell for the new school marm 
 Real little ball of fire, that one 

Bought a real pretty piece of land in a woodsy area, little stream running through 
 Watercress, wild strawberries along the bank 
He spent every Sunday after church, working on the cabin he was building 
 for the day he made that school marm Mrs. Mike 
 Sometimes, he’d take her up there for a picnic 

One day that fall, a new family came up – left the wagon train 
 Man had a brother who came to Wyoming to try his hand at mining – 
 Lots of letters home for awhile; then, they stopped 
Kids started school right away 
 The second week, the oldest boy came down sick; then, the younger two 
 Turned out to be the measles 
School marm took sick a week or so later 
 She’d never had the measles as a child –  
 Her family lived some distance from town, and her mother taught her at home 
She had a high fever, began babbling 
Big Mike was beside himself, wouldn’t leave her bedside 
When she died, he was inconsolable 
Carried her body to the cabin and buried her in a patch of wild roses 

Big Mike stayed in the cabin, alone, all winter— 
People were afraid he might have died – more afraid to go look 

When spring came, Big Mike came out of hibernation –  
only, Big Mike was considerably “smaller” 

He hadn’t died of grief that winter, so -- 
Moved off to Nebraska to work on the railroad and start a new life 

By Marcia Ehinger  



IN BRIEF 
DON’T FORGET to register for the fabulous Holiday 
Party on Sunday, December 8, from 2 – 4 p.m. at the 
Old Spaghetti Factory at Nimbus Winery (same parking 
lot as Cattlemens). There is no Saturday monthly 
meeting in December. Use the form in this newsletter 
to pay at upcoming meetings or register online at 
www.cwcsacramentowriters.org.  DEADLINE is 
November 29. 

December 6 FRIDAY NETWORKING MEETING is an 
opportunity to share your writer’s voice.  Bring in a 
brief selection of your written work, about 200 words 
(double spaced, up to one and a half pages), and be 
prepared to read it out loud for up to 2 minutes.  

LOCAL OPPORTUNITY: NCPA (Northern California 
Publishers & Authors) Member Anthology, part 2 and 
NCPA Book Awards Competition 2020 (nominations 
for works published in 2019: covers, genres). Consider 
joining NCPA and submitting your animal story, or your 
published book.  www.norcalpa.org 

INTERNATIONAL CONTEST: Next Generation Indie Book 
Awards www.indiebookawards.com.  Deadline 
February 14, 2020. Open to independent authors and 
publishers worldwide. Enter books written in English 
with a 2018, 2019 or 2020 copyright date. Over 70 
categories to choose from. Cash prizes and fabulous 
awards. Exposure of top 70 books to leading New York 
literary agent. Invitation to attend a gala awards 
reception held at a world-famous landmark location. 
Earn recognition from having an award-winning book. 

CWC PUBLICATION: The state-wide CWC annual 
anthology, the California Literary Review, submissions 
window for 2020 will be open soon. Each issue 
contains a juried collection of superior poems and 
stories, fiction and nonfiction by members of the 
California Writers Club. Please go to https://
calwriters.org/publications to see the 2019 issue. 
(CWC members receive a copy in the mail each year 
as a benefit of membership.) 
  
SUBMIT LOCALLY to the online magazine California 
Update, created and edited by Al Zagofsky (former 
Friday Networking speaker),  www.caupdate.org. 

HIRE PROFESSIONALS (cover artists, editors, etc.) at 
UpWork, an online forum:  www.upwork.com/
HireFreelancers.   

Also consider the Editorial Freelancers Association 
(EFA), https://www.the-efa.org. 
The EFA is a national not-for-profit organization, 
headquartered in New York City, run almost entirely 
by member volunteers, all of whom are also 
freelancers. The EFA’s members, experienced in a 
wide range of professional skills, live and work all 
across the United States and in other countries. The 
site also includes a chart of usual rates for editorial 
services.
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Cheryl Stapp, facilitator of the Friday Networking 
meetings, had her article “Twice Deceived” 
published in the September issue of the Wild West 
History Association Journal. 

CWC Sacramento Branch celebrated California 
Writers Week (the third week of October) at 
Cattlemens on October 19 with a delicious cake. 
Sandra Navarro facilitated a silent auction for the 
older poster boards displaying covers of books 
published by CWC Sacramento authors. (All of the 
book cover files which have been submitted are 
being saved in digital format for up-to-date display 
at future events.) Photos by Jim Guigli are on page 
15.  

Linda Champion hosted a book launch party at her 
home on October 6. (See her article in this issue).

Our new member in October is Colin Spears 
from Carmichael. He is interested in 
biography. 

REMINDER TO NEW MEMBERS: Please put together a 
biography statement for the Member section of the CWC 
Sacramento website. (Email address and guidelines under 
Member tab.)

MEMBER 
NEWS

NEW 

MEMBERS 

http://www.cwcsacramentowriters.org
http://www.norcalpa.org
http://www.indiebookawards.com
https://calwriters.org/publications
https://calwriters.org/publications
http://www.caupdate.org
http://www.upwork.com/HireFreelancers
http://www.upwork.com/HireFreelancers
http://www.cwcsacramentowriters.org
http://www.norcalpa.org
http://www.indiebookawards.com
https://calwriters.org/publications
https://calwriters.org/publications
http://www.caupdate.org
http://www.upwork.com/HireFreelancers
http://www.upwork.com/HireFreelancers
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Impressions of a Book Launch Party 
By Linda Champion 
 My new book, “More Fairy Tales for Life,” was finally done!  Seven hundred 
copies, neatly stacked in my backyard shed, waited for my next move.  “I know,” I said 
to myself, “I’ll throw a book launch party!” The following commentary is a description of 
what I did, embellished with the impressions of three of my launch guests, namely, 
RobinElizabeth Robinson, Kimberly Edwards, and Kathy Boyd Fellure. 
 The event took place on October 6, 2019, on a sunny afternoon at my home in 
Citrus Heights.  Several weeks earlier, I had sent out formal invitations that included a 
picture of my new book’s cover and mention of “refreshments and musical touches”. To 
give me an accurate count of my guests, I included an R.S.V.P. for the soiree.   
 Then I carefully planned for the food, drink, chairs, music, and decorations.  
Everything was arranged around a fairy tale theme.  Conveniently, I had recently redone 
my backyard, turning it into a magical wonderland, complete with waterfall, pond, and 
koi fish. 
 Here is a sampling of RobinElizabeth’s impressions of my party.  “…your book 
launch for ‘More Fairy Tales for Life’ delighted the senses.  The details of fairy tale 
plates from ‘Alice in Wonderland’, with its gold and white color décor, set alongside a 
punch bowl of floating foam, invited one to ladle some punch into a cup…The 
refreshments reminded one of that grand tea party in the story…Strolling out into the 
garden, each guest viewed a spectacular waterfall streaming into a koi pond that 
tantalized the eye…The best was yet to come.  The story, another fairytale for life…
Listening to an author read the latest publication is the grandest expectation of a guest 
attending a book launch.  It is the pinnacle of the adventure.  It is here that each guest 
enjoyed an incredible story, as the fantasy tale came to life with the trumpet (played by 
Ken, Linda’s husband) heralding dramatic moments.  The tinkling of chimes added a 
magical touch to the garden fairy and other characters.  And even the character of the 
ant (played by Gunner, Linda’s grandson) seemed real in his dialogue.  Had the author 
and her musical accompanist dressed in costume, the guests might have believed they 
had entered the enchanted forest of the story. All the guests delighted in an afternoon of 
frivolity and good cheer where the only looming ogre of the day was the boundary of 
time.” 
 Here is Kimberly’s impression of my book launch.  “From the moment Linda 
answered the door, we knew we were in for a treat.  With live piano music in the 
background, she greeted us in a flowing garment, like a character in one of her fairy 
tales.  She motioned us to the back-patio deck, dappled with just the right amount of 
shade on a perfect Sacramento Sunday.  When it was time to begin the program, she 
welcomed us in a very kind voice, as if we observed in a personal theatre.  Beside her sat 
her adolescent grandson, a binder opened across his lap.  Husband Ken, on the other side 
of Linda, struck up a note on a trumpet.  Linda then began to read one of her fairy tales, 
with her grandson reading lines of dialogue, and Ken dipping in at just the right moments 
with various melodic sounds.  The chimes were my favorite—relaxing, yet poignant, 
letting us know we were in the perfect place.” 
 Here is Kathy’s impressions of my book launch. “It was magical!  Your grandson 
reading with you was precious as Ken played the horn for musical accompaniment…Loved 
meeting your grandchildren...We sat at a table with your lovely illustrator, Rose, and her 
boyfriend Chris, and shared a wonderful conversation.  Met several of your teacher 
friends.   I bought your book, which both you and Rose signed.  Last night I donated it as 
a prize to the Ione Business Association dinner meeting raffle, and the winner was 
thrilled to get to read NEW fairytales….The ambiance out by the koi pond and waterfall 
added to the magical fairy dust effect for the entirety of the afternoon.”  And thank you 
Kathy for the gift of three beautiful fairy decorations! 
  I was so happy that my guests had a good time, but I have to tell you that I 
probably had the best time of all.  Nothing is better than being able to share a bit of 
yourself with your friends and relatives. 
 A special thanks to RobinElizabeth, Kimberly, and Kathy for their contributions to 
this article. 
 Have a magical day!

Linda & Kimberly A. Edwards

Linda & Kathy Boyd Fellure
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It’s November – Time for NaNoWriMo 

NaNoWriMo is a 501(c)(3) nonprofit organization that provides tools, structure, community, and 
encouragement to help people find their voices, achieve creative goals, and build new worlds — on and 
off the page. 

Grant Faulkner, the originator of NaNoWriMo, has been a featured speaker for CWC Sacramento.  He 
started National Novel Writing Month in 1999 as a daunting but straightforward challenge: to write 
50,000 words of a novel during the thirty days of November. 

Now, each year on November 1, hundreds of thousands of people around the world begin to write, 
determined to end the month with 50,000 words of a brand-new novel.  
NaNoWriMo is a nonprofit organization that supports writing fluency and education. But it's also a social 
network for writers like LinkedIn is for job professionals. It tracks words for writers like Fitbit tracks 
steps. It's a real-world event, during which 900+ volunteers all over the world coordinate communal 
writing sessions in thousands of partnering libraries, coffee shops, and community centers.  
 
It's internet famous. It's a community powered fandom. It's a start-up incubator for novels (books like 
Water for Elephants began as rough drafts in November!). It's a teaching tool, it's a curriculum, and its 
programs run year-round.  

Consider using the month of November and the resources of www.nanowrimo.org to push your writing 
forward.

http://www.nanowrimo.org
http://www.nanowrimo.org
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By Dakota Coe 
Writing For the Young Adult Market - Trends in YA Books 
•Tanya Egan Gibson - Novelist and Freelance Editor.  Author of the 
fiction book: How to Buy a Love of Reading. 
•Journal: Cicada - caters to 14-18 year olds, accepts work from adults as 
well as 14-19 year olds.  Tanya wrote YA and was published in Cicada. 
•First novel was bad, and not published - no shame in that - it was a 
learning opportunity. 
•How to Buy a Love of Reading is a novel for adults featuring a 15 year 
old.   
oMost things that adults do and say are uninteresting when you are a 
teenager. 
oA teenager's point of view, does not sound like an adult's point of view.  
It sounds like a teenager's point of view.  You can have adults in your YA, 
but keep their POV out of the book. 
oTanya writes YA, and edits a lot of YA.  When you read a lot of 
manuscripts, you learn what does and does not work in YA.  It is this 
wisdom she is sharing. 
  

What YA is: 
• It is told from the POV of someone who is 15-19 (can go a little wider).   
• It has little narrative distance, i.e. it is not reflective/looking back, it is happening live.  It is the now.  

Even if it is in the past tense, that past tense is the present.  Any reflection happens in real time during the 
story. 

• The POV is 1st person or 3rd person (I or he/she).  It almost never has the omniscient POV.   
• Changing points of view is fine, but it must stay in the YA POV (no adult POV) and it is only one POV at a 

time. 
o Exception: (e.g. A.S. King - Please Ignore Vera Dietz - gets away with POV chapters from her best 

friend (who is dead), and her father, and the POV of a pagoda (an omniscient POV).  She breaks this 
rule, but also had a lot of books out first.  All rules can be broken, but don't lead with your first novel 
trying to break the rules. 

• The whole world must be seen from the POV of the teenager. 
• YA's target audience is 15-19, but it does have a huge adult readership. 
• It can be almost any genre, e.g. 

o Contemporary:  Realistic fiction where the main character faces realistic problems (can be very gritty 
- drugs, sex, bad language; or can be very clean; can include religion) 

o Fantasy / Dystopian / Sci-Fi (has always been a hot market) 
o Romance (also a hot market) 
o Mystery (big growth area in YA). E.g. A study in Charlotte by Brittany Cavallaro; One of Us is Lying by 

Karen M. McManus) 
o Horror (big growth area in YA). 

• Treats topics that many adults would consider controversial as a given.  E.g. It's common to have gay 
characters and not get into the topic of homosexuality.  I.e. the book is not about being gay, it is just a fact 
in the novel, a piece that is taken for granted. 

• Nothing off limits, but different imprints, i.e. different publishers, will / will not publish different things 
(you can find out who publishes what fairly easily).  Write your book, then figure out who the best 
publisher for it is. 
  

Cattlemens Luncheon Speaker 
October 19, 2019:  
Tanya Egan Gibson 

Break in to (and Stay in) the 
Young Adult Market
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FOLLOW UP
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What YA is not: 
• It is not preaching and morals.  It will not work.  This will instantly turn off a teen.  You need to tell a 

story first and foremost - your work can have an embedded message, but it must be organic, or it will 
never sell/get published. 

• It is not an adult novel:   
o This is interesting because YA has a huge adult readership.  Adult women buy a lot of YA - it is 

emotionally very accessible.  In adult fiction, if there is too much emotion, you get accused of being 
sentimental or weepy.  Adults like to re-remember what self-discovery felt like when it was new.  
Part of the fantasy is that the world is wide open -  YA offers this and a whole lot of variety.  Women's 
fiction is a dying genre for these reasons. 

o More YA is being published that feels like it is trying to appeal to adults.  The line can get blurred, 
and when it does, the genre tends to get a little racier (probably not a good thing for the youth).  
The author who is writing for adults and trying to publish it as YA is in uncertain territory. 

• It is not an adult looking back on his or her life. 
• It is not driven by adult characters.  The adults in YA can be asked to help with problems, but they are not 

the fixers of the problems (i.e. Mom cannot solve the problems).  The adult cannot be driving the story, 
but it is OK to have an adult mentor.  The POV character must be driving the story.  The reader is in the 
POV character's head and is going along for the ride. 

  
YA vs. Middle Grade: 
• YA and Middle-grade fiction are different.  
• Middle-grade fiction is for 8-12 year olds.  It is its own animal (and is having its own "moment" again).  

Examples include the early Harry Potter books (but not the latter ones), Rick Riordan's Percy Jackson 
books.)   

• Middle-grade readers can read the words, but aren't ready for many of the themes in YA.   
• A good fight is fine in Middle Grade; war is fine for middle grade, sex is not.   
• Unlike YA, the Omniscient POV is fine for Middle Grade.  This is because the kids are really thinking 

outside of themselves - there is a whole world out there that they want to discover.  It's different with 
teens, and in YA they start looking back in at themselves and at their place in the world, so it has to be 
very connected to the character.  

• Both markets are saturated, but Middle Grade is selling better right now.  There is more interesting stuff 
out there in Middle Grade. 

  
Why to write/not write YA: 
• You will be a good YA author if: 

o You love the wonder, joy, inquisitiveness, and rebelliousness of teenagers. 
o You can and want to imagine that anything is possible like a teen can "I'm going to have a huge 

farm..." (i.e. you can turn off that part of you that tries to impart a logical “that would be 
impossible”, and you can embrace those ideas.) 

o You can come to the table with a lot of emotion. 
o You like world-building. (I.e. even in contemporary YA where you may have a character walking into a 

new situation, a new school, dealing with a new parent, etc.) 
o Remember that your readership is diverse, and you don't make assumptions about anything - race, 

gender, sexual orientation, etc.  You can make everyone welcome in your world. 
o Read a lot of YA.  You need to read a lot of YA to understand the genre.  If you don't read it, don't 

write it.  Tip: Know who your favorite YA authors are. 
• You will not write good YA if: 

o You write it because you think you will make a lot of money. 
o You want to write “what kids should read”.  No one will read it; the market is not aligned with you. 
o You want to write about trends.  Trends are bad, it's over by the time you get published in 3 years 

from now.  It will be dated, and teens are very sensitive to wannabes. 
o You try to use teen slang.  Slang dates, and you won't get it right.  Avoid dates and years for the same 

reason, it will date your work instantly.  Make up your own slang if slang is needed. 
  
From an editorial point of view, things to look out for: 
• Mismatch between the way a character speaks and the way a book is narrated.  e.g. If it is a 3rd person 

POV.  The narration can't suddenly be adult, it must sound an awful lot like the character.  The exception 
is if someone who is secretly smart is talking dumb purposefully as part of the plot in the book.  Then the 
contrast shows the two faces of the character. 
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• Narrative/Descriptive Clumps: I.e. These are long stretches of description.  Avoid these; have the character 
interact with the setting instead.  E.g. "She walked into the house, wow, there was a teepee in the corner.  
She climbed inside, she didn't know why, and was sure she'd get in trouble, but she couldn't resist." Make the 
description work for you and help characterize the person.  Make it all work towards something that the 
character wants.  Always ask what the character wants if you are trying to fix a boring patch.  Know why 
she's in the house, what is she after, how does the scenery fit in with that? 

• Rewrite the book 3-4 times before you try to get the book published. 
• Traditional publishing:  To figure out who publishes what for YA: 

o Get a subscription for Publisher's Marketplace (even for a month), an industry website:  Figure out who 
is buying what. 

o Look at who published all the YA you've been reading. 
o Talk to your agent about who's publishing what. 
o Get involved in the blog world for YA (which is huge) - get to know who they are, let them know who 

you are.  Start your own blog.  It will help you get traction, you will need help getting the word out 
about your book in an interesting way. 

  
Q&A: 
• Q: Can YA reflect teenagers having real jobs?  A: Yes and it would be interesting.  This is an experience that 

some teens have and some don't.  Those that don't will often be interested in exploring the idea.  It's part of 
dealing with growing up. 

• Q: Traditional vs. Self-publishing for YA.  What works best in this genre?  A: Pros and cons to both.  With 
Traditional, there's a gatekeeper who vouches for the quality of the work, and helps it get out there.  With 
self-publishing, you might keep more of the money, but people may be concerned that it's not finished/
polished.  You must get your book edited before self-publishing. Then, you are responsible for all of the 
marketing and promotion. 

•

Pre-Session with Jim Guigli -- First Sentences: 
• First and foremost (the only rule): Make it interesting.  Get the reader reading. 
• Demonstrate that your use of words later in the book is going to be entertaining. 
• Give a clue as to what the work is about. 
• Setting the scene can be a function of an opening sentence, but it doesn't have to be. 
• Can contain foreshadowing that the reader won't understand on first reading. 
• It can be detailed, but shouldn't be too long.  A beefy first sentence can almost read like micro-fiction. That 

is OK, but only if it leads you into the rest of the book. 
• Expect to come back and revise it later as the book evolves - this is normal. 
• For sequels, can re-use a key phrase from a previous book to tie the two books together (but the second 

book still needs to stand on its own.) 
• Can also be a question. 
• The cover will tell you the genre, so you don't need to waste precious space in your first sentence 

establishing the genre.  But if the book is a mystery, the way you hook your reader with your first sentence 
may very well be with a sense of mystery. 

• The first sentence in any chapter is important, but the first sentence in the book is especially important. 
• An opening sentence should be a bit of solid art that resonates with, and hooks, your target audience. 
• See the Bulwer-Lytton contest site for examples of first sentence parodies, and for a chance to hone your 

sentence writing skills.  Jim Guigli is a past contest winner and current judge. (www.bulwer-lytton.com) 
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Answers to Important Questions about EBOOKS 
By Marcia Ehinger, Newsletter Content Editor 

Here is a summary of the questions to and answers from Jim Azevedo, marketing manager at 
Smashwords, shared at the October 19 meeting post-session by Bob Quinlan. Smashwords, based in Los 
Gatos, California, is an e-book distribution platform founded by Mark Coker for independent authors 
and publishers. (www.smashwords.com)  

1. What trends do you see in ebook publishing? 
a. Ebooks have reached equilibrium. 

i. Ebooks are 20-25% of the market in terms of dollar sales. 
ii. There are as many books being read on screens as there are on paper. 

b. Global expansion will continue to increase for ebooks. 
i. Print books are cost prohibitive to distribute into every corner of the world. 
ii. A print book is an expensive luxury in many parts of the world. 

c. Indie authors will continue to take market share from large publishers. 
i. Eleven years ago, indie ebook market share was 0% 
ii. Today, that market share is 15-20% and rising. 

d. Indie ebook authors are relinquishing their independence. 
i. Amazon continues to exploit ebook indie authors with exclusive distribution deals. 
ii. If 90-100% of your sales are from a single retailer, you are a “dependent” author. 

2. What is the most common mistake made by authors of ebooks? 
a. The biggest mistake is publishing a book that is not ready. 

i. Hire a professional editor. 
ii. Hire a professional cover designer. 

b. When outsourcing, choose editors and cover designers who have intimate familiarity with 
your genre. 

3. What are the advantages of ebooks? 
a. Faster time-to-market (minutes vs. months or years) 
b. Global distribution, nearly instantaneous 
c. Ebooks never go out of print 

i. No shelf space is needed. 
ii. You retain 100% creative control. 
iii.You have the flexibility to make modifications. 

d. Indie ebook authors earn higher royalties (60-80% vs. 12-17% with traditional publishing). 

4. Should authors e-publish in addition to producing hard (paper) copies? 
a. Yes, absolutely. It is extremely difficult to get a self-published book distributed to 

retailers, especially large retailers. 
b. Every global ebook retailer accepts self-published ebooks. 

5. What is the ideal price point for non-fiction? 
a. Downloads for full-length fiction drop beyond $5.99. 

http://www.smashwords.com
http://www.smashwords.com
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b. Non-fiction prices from $5.99-$9.99 (and higher) don’t show this drop. Perhaps readers who 
are in search of knowledge, or a specific piece of information that may help them solve a 
problem, are willing to pay for it. 

c. Browse similar non-fiction subcategories for book pricing. Authors with a proven track record 
have the luxury of pricing higher. 

6. What is your experience with free ebooks? 
a. The highest grossing authors at Smashwords offer at least one free ebook.  

i. For those with many titles, it drives awareness to the other books. 
ii. For newer authors, it lessens financial risk to the reader for taking a chance on an 

author they haven’t heard of. 
b. If you have a series, consider pricing your series starter at free. 

i. Smashwords series with a free starter earned 50% more than those without one. 
ii. Give it at least a month to catch on. You can always change the price later. 

7. Which is better pricing – 99 cents or $1.99? 
a. 99 cents is the better option. These ebooks continue to outsell those at $1.99. 
b. $2.99 is the most popular price point for authors and publishers. However, those priced at 

$3.99 or $4.99 sell better.  
i. Those priced at $4.99 earn the same amount as those priced higher. 
ii. So, consider $4.99, for earning money and reaching more readers. 

8. What are the legalities of using links? Is this free? 
a. Yes, you can use hyperlinks inside your ebook, and it is free to do so. 
b. Problems arise if there are direct hyperlinks to multiple retailers. A retailer will not carry a 

book that directs consumers to a different one. 
c. Hyperlinks should direct readers to the author’s personal website, blogs, or author pages (at 

the retailer distributing the book). 
d. Don’t drive readers to questionable websites. (Get rich quick schemes, etc.) 

9. How much does Smashwords cost? 
a. Smashwords does not charge for any of its services. 
b. Revenue comes from a 10% commission on book sales. 

i. At Apple Books, the author earns 60% of the retail list price, while the retailer takes 30% 
commission, and Smashwords takes its 10%. 

ii. Smashwords is primarily a distributor, but also operates a retail store, where an author 
would receive about 80% of list price as a royalty.

Bob Quinlan writes, “One of the most beautiful aspects of the 
California Writers Club is that you never know who you're going to 
meet, as President Kim Edwards shared in the October CWC 
Newsletter: CWC membership ‘Gives you access to speakers and 
prominent people in the field, including media experts, agents, 
editors, publishers, and many others’. Here is a photo from April 
2010 with our speaker from last month, publisher Stephanie 
Chandler, Mark Coker (the founder of ebooks sensation Smashwords -- 
whose business partner, Jim Azevedo, addressed our club’s questions 
about ebooks on October 19), and first-time author, me.”



 By Lally Pia 
 I’ll be honest, I was prepared for a long boring discussion about how to perform research, but was 
pleasantly surprised! Gini gave an excellent “show, not tell” look at the impact of research on the quality 
of storytelling. She used multiple different excerpts from well-known novels to illustrate the points she 
made. She pointed out that we are like anthropologists who have to make meaning for our readers. We 
have to begin this journey by asking critical questions and painting the world with facts borne out by 
painstaking research. 

These were the important take-away points for me.  
1. Immerse yourself in your story.  In order to get the reader fixated on your book, you need to get 

fixated first. Utilize selective detail that “drips from your fingertips.”  Drill into essence of the 
topic. Let the reader feel your argument. In order to do this, you need selective research, so the 
material has depth.  

2. Become an investigator. When you are on Wikipedia, review the bibliography at the bottom of the 
Wikipedia page. Readers can fact check your work at any time, so make sure you are not shown up 
by sloppy or absent research. Readers always seek authenticity.  

3. Materials. Consult interviews, diaries, letters, tapestries (!) to deepen the topic. The way you do 
this work is more of an art form than a science.  Rather than thinking about doing this as an 
“impediment”, think about how it will enrich your own understanding of the relevant facts.  

4. Culture. Look at the belief systems of people, the society makeup, their values and goals. What do 
they wear? How old are they? What is the system of justice in their world? What happens when they 
rub up against their system?  Assume you have a drug addicted teen in Folsom. How is addiction 
viewed in Folsom? Is the family pitied? Do they need help? Are they church going, or college 

Friday Networking  
Meeting 

October 4, 2019

FOLLOW UP

     Sacramento Writer, November 201914

Speaker: Gini Grossenbacher, 
Presentation: Research Tips for 

All You Write 
Gini was a board member of CWC for 

many years. 
She teaches memoir and enjoys 

fiction. 
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educated?  Are the parents working too hard so the children are raising themselves?  Do the women 
dress a certain way?  Does the family trust the cops? 

5. Geography. Think of the seasons and their impact, the topography of the earth. Consider the 
impact of sun, snow, wind, flood, fires, drought, landscape. Weather is critical. Don’t we always do 
our weather check before going out? In action sequences, think of the environment. Describe 
streets, how the sunlight angles in. Utilize the weather to build up tension, e.g. snowflakes wafting 
down first, then blanketing the windshield.  

6. Everyday life facts. Drill down on typical routines, workday, education, formal and informal 
schooling, trade.  Consider the daily functioning life of each person in the story. She discussed how, 
in Empire Falls, Richard Russo utilizes a deep factual, evidence-based approach to make his story 
authentic.  

7. Political facts: how is the governance structured?  Is it a democracy or a totalitarian state, as in 
Game of Thrones? How do the characters react to governmental policies? Are they supportive of the 
governing body? When well done, the reader is drawn in. 

8. Authenticity. Aim for authenticity in all you write.  Some confuse authenticity with originality. If 
you take the extra time to drill down on research facts, your readers will thank you.   

 There was much discussion after the talk about how to be very careful when writing about public 
figures, and the judicious use of disclaimers. She recommended that there should be care taken not to 
significantly disparage others, unless there is ample evidence of unflattering sentiments (say from the 
media), which may make this less of a problem.  
 Even if the protagonist is deceased, beneficiaries to the estate may become upset by a negative 
characterization, and could even initiate a lawsuit. Some of these pitfalls may be worked through by 
big publishing companies who take on your work, but those who plan to self-publish should take extra 
care to sort through these issues on their own. She stated that writers should be careful when using 
brand names, even with “common” big name companies such as Amazon. One member brought up that 
there are websites which are set up to provide details of historical dress, events, culture. Apparently, 
all you need to input is the date, and a wealth of information is provided.

California Writers Week was celebrated at 
the October Third Saturday meeting at 
Cattlemens with cake and a silent auction 
for the beautiful regional book cover posters.

Photos by Jim Guigli



CWC Sacramento Branch Leadership  

(FY 2019-2020) 

Officers  

Kimberly A. Edwards, President  
Kimberlyedwards00@comcast.net  

Sandra S. Navarro, First Vice-President/Programs   
Ssnavarro22@gmail.com 
   
Jenifer Rowe, Second Vice-President/Membership  
jenifererowe@gmail.com  
   
Karen Terhune, Treasurer  
loveagoodyarn@aol.com 
   
Secretary (vacant) 
   
Board of Directors  
Linda Champion, Outreach  
championwritingcreations@comcast.net  
   
Marcia Ehinger, Newsletter Content Editor  
mehinger@comcast.net  

Jenifer Rowe, Webmaster & Eblast Coordinator  
jenifererowe@gmail.com  
  
Michele Wogec, Social Media & Emerging Writers Coordinator  
mwogec@yahoo.com  

Consultants to the Board  
Larry Mandelberg, Writers’ Mastermind Facilitator & Business Consultant  
larry@mandelberg.biz 
   
Club Positions  
Ray & MaryAnn Blain, Saturday Meeting Registration  
Rosi Hollinbeck, Newsletter Layout Editor & Saturday Meeting Registration  
Judith Presnall, Contest Coordinator  
Cheryl Stapp, First Friday Network Coordinator 
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